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Contemporary political communication in the case of the analysis of the electoral 
process in the USA and the victory of the populists Donald Trump
When it comes to the relationship between media and politics, it is important to bring 
attention to the political communication as the main factor in the process of attaining success. 
During the last decade, the process has been changing. Namely, there is a shift in the 
relevance of the traditional media (newspapers, radio, television) in the election process 
towards the social media. Mediatization is a complex social process that vividly describes the 
increasing dependence of other social spheres on the media. The subject of my bachelor thesis
is analysis of the latest elections for the President of the United States. I am studying how new
opportunities for political communication are reflected on the success of politicians. Through 
analysis of literature and Donald Trump's communication strategies on Twitter, I study how 
strongly the change in political discourse influenced the political processes in the Western 
countries, under the influence of new media. How did political rhetoric, mediated through 
various forms of media, influence the performance of individual candidates and political 
parties? Through a more detailed analysis of the Twitter platform, and its utilization at the 
time of the election, I came to the conclusion that through personalization, spectacularization 
and commercialization, political discourse is increasingly changing in a media discourse. This
situation is beneficial to populist politicians, whose aspiration is maximizing the loyalty of 
their supporters.
Key words: political communication, mediatization, social networks.
Sodobno politično komuniciranje na primeru analize volitev v ZDA in zmage populista 
Donalda Trumpa
Ko govorimo o odnosu med mediji in politiko, je potrebno poudariti, da je politično 
komuniciranje vedno ključnega pomena za oblikovanje in uspešnost politike. V zadnjem 
desetletju prihaja do sprememb v tem procesu, do premika od relevantnosti tradicionalnih 
medijev (časopisi, radio, televizija) v volilnih procesih k spletnim medijem. Medijatizacija je 
kompleksen družbeni proces, ki opisuje vse večjo odvisnost drugih družbenih sfer od 
medijske. Predmet moje diplomske naloge je analiza zadnjih predsedniških volitev v 
Združenih držav Amerike. Predvsem me zanima, kako se nove možnosti političnega 
komuniciranja odražajo na uspehu politikov. Z analizo literature in komunikacijskih strategij 
Donalda Trumpa na Twitterju preučujem, kako močno je sprememba političnega diskurza 
vplivala na politične procese v zahodnih državah pod vplivom novih medijev. Kako je 
politična retorika, posredovana s pomočjo različnih oblik medijev, vplivala na uspešnost 
posameznih kandidatov in političnih strank? S podrobnejšo analizo platforme Twitter in 
njegove uporabe v času volitev sem prišla do zaključka, da se s pomočjo personalizacije, 
spektakularizacije in komercializacije politični diskurz vedno bolj spreminja v medijsi 
diskurz. Te okoliščine so koristne za populistične politike, katerih težnja je doseganje čim 
večje zvestobe volivcev in maksimiziranje števila podpornikov.
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As a student at the department for media and communication studies, ever since the beginning
and up until the very end of my studies, countless of times have I read, studied, and written 
down the simple truth - in the last decade the media have become the essential element based 
on which every institution in society performs. The concept of mediatization does not aim to 
depict the world as media-centered, yet it aims to show that the world is perpetually 
developing into a world where the media are becoming societies’ first resort, an extension to 
the human body so to speak (Strömbäck&Esser, 2014;  Mazzoleni& Schulz, 1999; Hjarvard, 
2012). The media are shaking up peoples’ firmly held beliefs, they are changing people’s 
rhetoric, and they are changing their lives in their essence.
“Mediatization is to be considered as a double-sided process of high modernity in which the 
media on the one hand emerge as an independent institution with a logic of their own that 
other social institutions have to accommodate to. On the other hand, media simultaneously 
become an integrated part of other spheres like politics, work, family, and religion as more 
and more of these activities are performed through both interactive and mass media” 
(Hjarvard, 2012, p. 53).
The media have not always been studied as a fundamental component of every institution. 
The primary research in the field of mediatization has been aimed towards studying media as 
a separate social entity, whose function is to deliver information, to influence, to adjust or 
shape opinions, and to promote the undesired propaganda. Today, we are studying media as a 
constant component in people’s day-to-day lives, from business, to spare time and every other
act that occurs in the meantime. Therefore, rather than observing the advancement and 
developments of media, let us observe them as a part of our areas of interest. Hence, 
considering my thesis and my research questions, the field that I will be observing and writing
about is how much the media have altered political communication, to the extent that the 
latter cannot be deemed neither successful nor effective without it. There are noticeable 
changes and adjustments in the public relations’ campaigns carried out by political parties, 
caused by the internet. The long, public rallies have been replaced with a post with limited 
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characters on Twitter or Facebook. I am interested in determining how these changes in the 
ways politicians are expressing themselves have impacted the public’s opinion. Moreover, if 
the social networks such as Facebook and Twitter, that have the power to form opinions, also 
have the power to distort the truth and shift the focus from policy matters to personal. 
My aim is to try to answer my research questions through a literature review and empirical 
research. Namely, are the contemporary trends in communicating in the political sphere the 
reason for the success of the populist politicians? The main point here is that because of the 
technological advancement and the consequences it created, (digitalization, mediatization, 
spectacularization, etc.)  a new trend in the political sphere has emerged. That’s why we’re 
witnessing an amplification of the voice of the populist politicians.
In this bachelor thesis, I will employ theoretical research, whereby my focus will be set on 
literature from the field of politics, populism, media, mediatization and literature on the 
particular case of Donald Trump and the electoral process in the USA. In the second part of 
my research, I will make an endeavour to connect the theoretical knowledge with the past 
behaviour and its impact on the victory of the president of the USA, Donald Trump. Thus, I 
will use the statistical site Twitonomy and Trump’s personal social media profiles as tools to 
explore the way a modern way of utilization of the media influences the successfulness of a 
political actor.  
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2 MEDIATIZATION
The last two decades are of paramount importance for the media and communication studies. 
That is due to the two most common phenomena that appeared in this period; an accelerated 
globalization and rapid technological development. The numerous studies of the new media, 
such as Internet and social media and their omnipresence have lightened the realization of the 
importance and the impact the media have on the modern society. The media communications
have changed. Mass media compromized on of the many influential but independent 
institutions interacting with the media. However, nowadays, everything is mediated. 
Consequently, all influential institutions in the society have been transformed by this 
contemporary process of mediatization (Livingstone, 2009, p.2).
Mediatization suggests an idea of a complexity in the modern world where the media 
becomes the main source of information and the main trigger for changing our everyday lives,
our values, behaviours, etc.  Thus, media has become the base for diverse fields of society. 
Before the mediatization took over, social institutions like family, school and church were the 
most important providers of information. People learned about their roots, tradition and moral 
orientation by word-of-mouth, articulation of stories and information, by retelling and through
the process of education and socialization. “Today, these institutions have lost some of their 
former authority, and the media have to some extent taken over their role as providers of 
information and moral orientation, at the same time as the media have become society’s most 
important storyteller about society itself” (Hjarvard, 2008, p. 13). 
Mediatization is a meta process that cannot be explained only as a cause of the media’s 
omnipresence in the past two decades. Rather, it is an intertwined process that radically 
changes people’s everyday lives. The technological devices have become an extension of the 
human body. They change the way people function in the space, they change the values, 
viewpoints, rituals etc.  One of the areas of social activity, where these changes are most 
obvious, is politics. We can say that the mediatization of politics can be defined as a process 
of colonization in which the media logic displaces the political. (Trivundza, 2014, p. 42).
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Mediatization is interwoven with different kind of processes that change the way the society 
operates. As a result, mediatization changes people’s values and perceptions. It shapes the 
new trends, shifts the focus and the process of creating identities. “Close scrutiny of 
mediatized life conditions in our societies today reveals how sociality and identity processes 
are unthinkable without considering both the material and symbolic dimensions of networked 
social connectivity and communication” (Miyase Christensen, 2014, p. 161). In addition to 
this, the process of mediatization should not be seen as a process of occupancy. To the 
contrary, it is a process throughout which every profession adjusts to the progression of 
information and communication technologies, upon which one searches for one’s optimal 
avail.
2.1 Media logic, political logic and framing
It is a matter of fact that the media have a decisive influence on the political institutions. 
Political actors have adjusted their performances to the rules set by the contemporary mass 
media. Even so, there is a mutual dependency of the media and politics, since both spheres 
strive for scarce attention and maintaining publicity. Thus, both media and political logic are 
interrelated. One cannot explain mediatization properly without implementing the concept of 
media logic. Namely, this concept is about the occurrence where media actors adjust their 
behaviour in a way that provides maximisation of one's influence and thus acquiring the 
wanted attention.  “Media logic can thus be understood as a particular way of covering and 
interpreting social, cultural, and political phenomena. It encompasses all those imperatives 
that guide the production of news that from the standpoint of the general public serves as an 
authoritative representation of the political reality. This can create a very real tension with the 
political logic” (Esser, 2013, p. 166). The political logic is shaped by the overall institutional 
framework of politics in any given country and the need and incentives to be successful both 
when trying to win political power and in effecting policy changes and reforms (Strömbäck 
and Esser, 2014).  It is generally agreed that politics is all about trying to win support. 
Sometimes it’s before elections when the short-term goal might be to make electoral progress 
and increase the vote share, or during elections, when the goal might be to increase the 
standing in opinion polls or increase public or political support in various processes of 
problem-definition and framing, agenda-setting, policy formation, or political negotiations 
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(Strömbäck and Esser, 2014, p. 375-397). This means that politicians need prestige and 
power, for these are the inherent parts of the political sphere, understood as practices of 
parliamentary politics and the key factors to gain support. Having presented the mediatization,
and the media logic, we can conclude that the political logic has to implement the media as 
one cannot omit the fact that without going public, one cannot succeed in elections. 
When it comes to media logic, there are a few universal characteristics and tendencies 
relevant for every sphere and process in which the media occurs. The main rule of media logic
is that people, their actions and events are a reflection of the information technologies and 
specific media. Another typical feature is that communication is shaped by the media to the 
extent that it has become taken for granted, it serves as an interpretive schema, and guides the 
routine social interaction. These changes created a society where media play the main role in 
creating, maintaining, and changing culture (Altheide& Snow, 1982, p. 1).
On one hand, politicians are dependent on and shaped by the changes in the media and on the 
other hand, they remain in control of political processes. Thus, the media, same as the 
political actors, have to adjust their behaviour to the audience-oriented media logic. In other 
words, the mediatisation has transformed the politics and the media in news reports which are 
commercialiszed, and political actors which are more focused on their self-image than on 
their performances and actions within the political sphere. 
The mass media, which include the media agents and journalists, adjust their practices and 
perspectives to produce equitable and virtuous content on the one hand, but also more 
sensational coverage of topics. Political sphere is affected by these new formats as journalists 
and news sources now use uniformed and standardized formats of news, in order to gain more
media attention, including visuals, vernacular language and drama. As a result, the audience 
starts seeing the world through the media lenses, which eventually changes the way people 
experience the world. “These, and other research efforts sought to clarify whether, and to what
extent, political culture is also affected by these expanding evocative formats as journalists 
and news sources now routinely package events for media attention” (Altheide& Snow, 1982, 
p. 2-3).
We can also link this phenomenon with framing, which is the process in which a particular 
topic, actor or theme gets a concrete “public image” as a result of its permanent occurrence, 
stereotypical treatment and way of being presented in the media. In this way, some 
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topics/people are recognized as positive whilst others are recognized as negative. All this 
because of the way they are represented in the media. Framing is about selecting some aspects
of an event and then making them more salient. Salience means making a piece of 
information more noticeable, meaningful, or memorable to audiences. In other words, it is 
about emphasis of some particular words or events so that later, they will be shaped and thus 
perceived by the way that the media represented them. “Texts can make bits of information 
more salient by placement or repetition, or by associating them with culturally familiar 
symbols. However, even a single unillustrated appearance of a notion in an obscure part of the
text can be highly salient, if it comports with the existing schemata in a receiver’s belief 
systems” (Entman, 1993, p. 53).  To understand framing is an important segment since this 
concept is about understanding the process of illuminating some details and thus directing 
audience’s attention. Through the process of framing we can notice how power and credibility
are attained.
So, framing is both a macro-level and a micro-level construct, and it’s about the utilization of 
a previously shaped schemas as a way to shape the news. “This does not mean, of course, that 
most journalists try to spin a story or deceive their audiences. In fact, framing, for them, is a 
necessary tool to reduce the complexity of an issue, given the constraints of their respective 
media related to news holes and airtime” (Gans1, 1979 in Scheufele& Tewksbury, 2006, p. 
12). In other words, framing is a useful concept to produce news which otherwise are complex
and various, in a way that will be at the same time accessible and enticing for the audience. 
“As a micro-construct, framing describes how people use information and presentation 
features regarding issues as they form impressions" (Scheufele& Tewksbury, 2006, p. 12).
News and politics are deeply involved in the entertainment format. All of these terms and 
occurrences suggest that the media influence is not produced spontaneously but it is rather a 
complex process of following strict steps, schemes and rules that together, with the media 
logic, influence on the way the audience receives and perceives the messages in the mass 
media. Frames call attention to some aspects of reality while obscuring other elements, which 
might lead audiences to have different reactions. Politicians seeking support are thus 
compelled to compete with each other and with journalists over news frames. Framing in this 
light plays a major role in the exertion of political power, and the frame in a news text is 
1Gans, H. (1979). Deciding what’s news. New York: Pantheon Books.
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really the imprint of power - it registers the identity of actors or interests that competed to 
dominate the text (Entman, 1993, p. 55).  
The media logic is a crucial element in the political sphere. If a political actor wants to 
succeed, he must accept the rules and expectations created by the media. Media logic have a 
significant influence on those that are dependent on publicity and the support from the people.
The media, as an institution, also strives for publicity and spectacles. If we connect the dots of
the media logic with the political sphere and the political logic, it is evident that the utilization
of the modern media by political actors come in different shades and can vary. Nevertheless, it
is up to the politicians to decide to what extent and how they will use the advantages that the 
technology has to offer. The media will of course pay attention to those events and people for 
which they know that they will bring them publicity and higher ratings. It is obvious that with 
the ability to create a content on their own, they have the benefits to frame a message the way 
they want to and thus, to avoid the gatekeepers. 
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3 MEDIATIZATION OF POLITICS
In the last decade, with the rise of new information and communication technologies and the 
related trend of "mediatisation of communication", there has been an increase in the use of 
social networks that have become a tool for politicians for more effective reaching popularity 
among the electorate. Politicians who need people's support more than anything else have 
introduced drastic changes in their work. Political parties use modern communication tools to 
gain support, publish photos, create a public image on social networks etc. In other words, the
traditional, ‘face to face’ communication have been replaced with virtual, online 
communication, where everyone is able to comment, post some content and draw attention. 
The concept of mediatisation has primarily been applied to political communication. Kent 
Asp, a Swedish author and researcher, has written about the process of mediatisation of 
politics. Particularly, he has stated that “a political system to a high degree is influenced by 
and adjusted to the demands of the mass media in their coverage of politics” (Asp2, 1986 in 
Hjarvard, 2012, p. 106). 
Ever since political actors began adopting the use of media, they have altered their 
statements to appeal to the media, that is, to be noticed and published. Asp (1986) states that 
politicians are greatly dependent upon the use of media, regardless of which media it is. As a 
result, mediatisation is an emerging situation in the world, whereas, as a result of a lack of 
information, a situation arises in which if one desires to be noticed, one must successfully 
position their message in order to differentiate among countless of other similar messages, as 
a result of an ever growing surplus of information.
In fact, this leads to a hierarchy of information; thus, political actors, as well as all other 
public figures would have to adjust to mediatisation whenever they would desire attention 
and/or authority. A couple of years after Asp published his work, Schulz and Mazzoleni 
(1999) followed his footsteps, stating that politics has lost its direct power over the public, as 
a result of mass media interference between the two and frequently governing political 
successfulness. They noted that the mediatized politics is politics that has lost its autonomy, 
2 Asp, Kent (1986) Mäktigamassmedier: Studier ipolitiskopinionsbildning [Powerful mass media: studies in 
political opinion-formation]. Stockholm: Akademilitteratur.
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for nowadays it depends in its central functions on mass media, and is shaped by interactions 
with mass media (Mazzoleni & Schulz, 1999, p. 250). We can conclude that politics has 
adapted to mass media logic same as the media have adapted to politics.
Winfried Schulz (2004) identifies four kinds of processes whereby the media change human 
communication and interaction. First, they extend human communication abilities in both 
time and space; second, the media substitute social activities that previously took place face-
to-face. For example, for many, internet banking has replaced the physical meeting between 
banks and their clients. Third, media instigate an amalgamation of activities; face-to-face 
communication combines with mediated communication, and media infiltrate into everyday 
life. Finally, actors in many different sectors have to adapt their behaviour to accommodate 
the media’s valuations, formats and routines. For example, politicians learn to express 
themselves in ‘sound-bites’ in impromptu exchanges with reporters (Schulz, 2004, pg. 88-99).
The changes that have occurred as a result of the mediatisation are altering the whole concept 
of what it means to be a successful politician and what it takes to be one. The direct 
communication is replaced by online interaction. This means that the politicians are able to 
think of their statements, take some time to think of replies when someone contacts them, they
can hire a professional team to take care of their public image etc. In other words, the media 
have made it easier for public figures to run their campaign remotely, to influence and to 
communicate directly with the elaborate. “The media and mediated communication are of 
central relevance for contemporary societies due to their decisive influence on, and 
consequences for, political institutions, political actors, and individual citizens. Political actors
have learnt to accept that their behaviour to a significant extent is influenced by the rules of 
the game set by the mass media” (Esser, 2013, p. 155). Political culture is influenced by the 
new practices that the media have created as ways to gain publicity. In other words, the 
mediatisation is of utmost importance for the political sphere. The political performances have
become a part of the entertaining formats. Personalization, spectacularisation and 
commercialization are some of the consequences of this evolution.
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3.1 Political campaign
“Political communication is an interactive process concerning the transmission of information
among politicians, the news media and the public. The process operates down-wards from 
governing institutions towards citizens, horizontally in linkages among political actors, and 
also upwards from public opinion towards authorities” (Norris, 2004, p. 1). In the past, the 
traditional news outlets, such as television, radio, newspapers, were mediating between the 
politicians and the public. Nowadays, there is no need for a middleman. The internet and the 
social networks allow for anyone to reach whoever they want. Consequently, the power that 
the traditional news outlets were enjoying has decreased. They used to be a primary outlet for 
informing the public, but now that role has been taken on by the modern social media 
platforms. These platforms are based on personal accounts and allow for instant and direct 
communication. Politicians are also enjoying the advantages of these social networks. They 
are no longer dependent on the news outlets as a means of connecting with the public, and do 
that by using their accounts on these social networks. 
The Internet and the opportunities it offers, has made it possible for election campaigns to be 
far more available to political parties who possess little financial and social power, placing 
them on the same position with more powerful and recognizable political parties. How they 
use the opportunity is entirely dependent on themselves. This opportunity brings along 
modifications in the process of the political elections. It modifies their form, the public 
appearances of political actors in front of the electors are reduced to a minimum, and 
spectacularization along with personalization are more present than ever. 
“Many accounts have noted the decline of traditional forms of party campaigning, like local 
rallies and door-to-door canvassing, and developments like the growth of spin-doctors and 
political consultants. A growing series of case studies has documented these trends in 
established and newer democracies” (Norris, 2000, p. 137). The changes in campaign 
communications are interpreted as a consequence of the modernization. These changes are 
clearly visible on a daily basis, in the news media, in the campaign organisations, the 
electorate or, in other words, whenever politics are being practiced or mentioned.
Ultimately, the recognition of a campaign as a process in which political actors are making 
efforts to assemble the electorate and get as many supporters as possible, has been replaced. 
Hence, nowadays we are witnessing political campaigns which are determined by the online 
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appearance whereby the political actors are estimated by the way they shape their public 
image in the media. Hence, the key qualifications for a candidate or a party is the 
implementation and the utilization of the social media and the online appearance.  
“Critiques of the depoliticised and trivialised institutional political process are becoming more
common than a few decades ago. In these accounts, political communication is described as 
increasingly professionalised through public relations and political branding, whilst marketing
and polling have become normalised and political candidates are often conceived simply as 
another commodity” (Prodnik, 2016, p. 146).
A new political handbook is constituted, and the way of approaching the electorate is 
defocused by traditional media, whereas the direct, physical interaction is now replaced by 
virtual, internet communication. Thus, behind every successful political campaign, whose 
outcome was victory, there is application of the tools that the Internet and technological 
advancements offer.
Not only have social media altered the course of achieving political power, they have also 
taken away attention and interest away from political parties, towards a certain political 
individual. This is all due to the opportunity that political actors have, that is to publish 
content on their personal profiles. Consequently, the voters are spectators of various 
personalized publications, personal data, viewpoints, and segments of politicians’ private 
lives. Accordingly, we can label the political campaigns as modern, mediatized processes 
whose organization is coordinated by an extended team of people with various professions. 
Many of these professions related with the political campaign didn’t even existed until 
recently. Namely, there are campaign managers, communications directors, new media 
director, public relations executives, etc. All of them work on the public image of a candidate 
or a party. Consequently, the voters are spectators of a content which is more related to the 
personal life of political actors than to the content about policy, party loyalty, political 
platform, etc. “Politicians and professional advisors conduct polls, design advertisements, 
schedule the thème du jour, leadership tours, news conferences, and photo opportunities, 
handle the press, and battle to dominate the nightly television news" (Norris, 2000, p. 137).
The professionalization of political communication, and also of the political campaign, has 
changed the way the contemporary democracies are shaped and perceived. “It presupposes a 
new type of professionals entering the political sphere, mainly technical experts such as 
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advertisers, public relations experts, media experts, pollsters, political and marketing 
consultants, specialist lobbyists and spin doctors” (Prodnik, 2016). 
Media, politics and the government have an interconnected relationship. When it comes to 
issues concerning the public, the media has the upper hand in this relationship. The 
technological advancements have brought many changes in the political and the democratic 
system. However, one of the main changes they have brought upon us is the speed of 
information sharing. This is the reason behind the superiority of the media regarding public 
affairs. Compared with radio, television and newspapers, controlled by editors and 
broadcasters, the World Wide Web facilitates a virtually unlimited choice of information and 
communication one-to-one (e.g. via email), one-to-many (e.g. via a personal home page or 
electronic conference), many-to-one (e.g. via an electronic poll) and, perhaps most 
importantly, many-to-many (e.g. an online chat room), with a minimal role for gatekeepers or 
government censors. Internet messages have the capacity to flow further, faster and with 
fewer intermediaries.  Contemporary electoral politics have progressed in a way that focuses 
more on the leadership than the policy of a party. The candidate-based way of voting is a 
result of the way the modern media works. A very powerful factor for influencing voters is the
online, public persona of the candidate, which is the reason for one’s degree of influence.
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4 POPULISM
At a time of powerful division of "we" and "you", when certain politicians oppose the 
government with an excuse that their way of governing is wrong and, at the same time, the 
media reach the maximum of influence, the study of populism, as the embodiment of the 
changes that came into society is necessary. Political actors who, step by step, moved along 
the vertical line to the position of governance, that is, educated political leaders, are today 
often replaced with populist actors, such as Donald Trump, whose knowledge of the political 
sphere is reduced to a minimum. Thus, populist rhetoric is composed of short, dramatic 
statements, often used insults, generalizations, stereotypes, etc. Professionalism among 
populist politicians is reduced to a minimum. It is universal, that for every populist the 
imperative is to deny diversity, to categorize and polarize between "we" and "they", to ridicule
the elite and of course, to attract media attention through scandalous and dramatic expression 
and action. The populist is set up as the voice of the people, the one who understands their 
position, because it is "one of them", one who knows how to be a citizen, because he became 
a politician overnight. They are framed as folk advocates who differ from traditional political 
leaders.
Among the main features of a populist is assigned to the dichotomy of “people-elite”. There is
an ‘us’ against ‘them’ kind of politics where the people are part of the narratives of most 
modern, and not only modern, political parties. The people and the political actors that serve 
their interests are a key element in the symbolism of democrats, as well as of extremists and 
populists. The ‘othering’ could be direct or subtle, but it’s always a part of the populist 
discourses. This is not the only paradox of populism, but it is the most visible one (Ranieri, 
2016).
We can conclude that the elite consists of people who are indifferent to ordinary people, 
which means that they should not lead the country. It is a paradox, that the populists are the 
one that are anti-elitist and at the same time, they themselves are part of the wealthy, powerful
people, which makes them too a part of the elite. This phenomenon is masked with the 
representation of a man who is just like any other citizen in the particular country. In other 
words, even though it is well known that the populist is an influencer from a higher social 
class, his rhetoric is such, as he is a mediocre human being struggling from the same 
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unfairness and troubles as the rest of the people. The populist zeitgeist, Mudde (2004) is a 
book on the subject of populism and its definitions, each of them being negative and critically 
acclaimed towards the populists. Populism as a discourse aims at “gut feelings” which means 
using volubility, emotional manipulation, slogans and media postings as a way of earning 
people’s trust and support. Moreover, populism is against pluralism. The populists are thought
of as the humanity, while the ones who are different, immoral, do not belong to the society. 
 I define populism as a style that considers society to be ultimately separated into two 
homogeneous and antagonistic groups, ‘the pure people’ versus ‘the corrupt elite’, and which 
argues that politics should be an expression of the volonté générale (general will) of the 
people. Populism, so defined, has two opposites: elitism and pluralism. Elitism is populism's 
mirror-image: it shares its Manichean worldview, but wants politics to be an expression of the 
views of the moral elite, instead of the amoral people. Pluralism, on the other hand, rejects the
homogeneity of both populism and elitism, seeing society as a heterogeneous collection of 
groups and individuals with often fundamentally different views and wishes (Mudde, 2004, p.
543).
An official, universal definition of populism does not exist. Yet, there are certain features that 
apply to every populist. Thus, we can say that every representative of populism is perceived 
as charismatic, he speaks as he is on the side of the people, because, as he claims, he is also 
one of them. Populists support the direct communication, not the one which is mediated by 
the traditional media (for example, television), as they believe, that they always tend to distort
the truth. Namely, the 21st century is a golden age of populism, as globalization and 
technological advancement offer the most favourable climate for the spread of this 
phenomenon.
Apart from being anti-elitists, the populist politicians are always anti-pluralist. Thus, they 
claim that they are the only ones that represent people. When they are running for a position 
of power, populist politicians are representing their opponents as immoral, corrupt elite. When
they obtain power, they refuse to recognize and accept a legitimacy of any opposition.  
Populist logic implies that those who do not support populist parties are not a true part of the 
people. For populists the following equality is always true: anyone who claims that they are 
wrong and criticise them, can evidently be described as immoral and someone who is not part 
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of the people in the true sense. In other words, populism is always a form of identity politics 
(although not all identity policies are populist). What follows from this understanding of 
populism as a form of identity politics whose ultimate goal is exclusion, is the understanding 
and consideration that populism is dangerous to democracy, because democracy requires 
pluralism and recognition that it is necessary to provide fair conditions in which we can live 
together as free and equal citizens, but also as citizens whose diversity is not questioned. 
There are some universal features that vary from one populist politician to another 
only in the extent to which they are implemented in their rhetoric. Thus, every populist is 
critical of the free movement of capital, the migration of labour, economic liberalism and the 
deregulation of financial markets. All this is most evident in the anti-immigrant rhetoric in 
populist discourse. Farte (2017) says that the populist discourse is based on the perception of 
homogeneity, which gives a sense of connectivity and which unites all the supporters of 
populists, who belong to a particular country. Anyone who does not support this group, and 
lives in this country, is marked as "the other", as opposed to "we". And while there is a 
discrepancy between the ruling class and the working class, the main concern of the populists 
is to create an economically developed country without migrants. The populist politicians 
conquer their goals through media omnipresence, whereby the media, which belong to the 
economic elite, are connected in the chain of corporate conglomerates and they become the 
driving force of populist ideology and capitalist hegemony (Farte, 2017, p. 87- 109).
The vernacular rhetoric is one of the main features of the populist politicians. They use 
simplistic language with the excuse that they are part of the ‘normal’ people whilst the elite, 
from which they differ, use formal language and thus, position themselves as superior. It is 
often argued that populists make use of a direct communication style to connect with their 
audience. The reason is that they do not want to be manipulated by the ‘fake’ media and the 
‘annoying’ institutions such as parliament. In other words, populist politicians prefer to 
communicate directly via their personal profiles on social media such as Facebook and 
Twitter (Rooduijn, 2013). 
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5 CONTEMPORARY POPULIST POLITICAL COMMUNICATION
Within the last decade, the manner in which people communicate is fully transformed. This in 
particular is the reason for the changes in the manner in which one obtains power, visibility, 
authority, and in general, changes in one’s life course. In other words, in every broad and 
specific area mediatized relations arise, i.e. mass media has become the primary source of 
information and the main communication tool amongst all people, including the governors 
and the governed. In literature dedicated to mass media and their influence, it is clearly stated 
that they can establish exceptionally great power, which overshadows other impact-achieving 
tools (e.g. rallies). 
The media serves as a tool to politicians nowadays. In other words, compared to the times 
when the traditional news media was filtered by the gatekeepers, in the contemporary media, 
politicians are able to skip the process of filtering and thus, to address the electorate directly. 
The whole process of political activity is changed. Consequently, we can talk about political 
communication that now have the power to direct, shape, and change the development of 
events in a particular country (Pajnik & Sauer, 2018).
The political arena, and thus the populist, took on the media logic. There is a permanent 
struggle for dominance, in which a hierarchy is created, and in it the position of domination is 
easily lost. In other words, while the media are struggling to control the politicians, the next 
defies them with the powerful weapons of today, social media that offer the opportunity for 
independent, uncluttered and non-hierarchical communication. It is a fact that in the last few 
years it is impossible to imagine the effective influence of a politician without serving the 
media. “Trends of spectacularisation of politics situate political communication in the field of 
‘image politics’ that largely embraces various characteristics of populist style, for example the
personification of party politics, the reduction of politics to simplified slogans, the increase of 
demagogy” (Pajnik & Sauer, 2018, p. 52). Personification of politics is a term that is often 
encountered in recent literature in the field of political literature. Namely, there is a 
phenomenon where, unlike in the former case, where the political actor was only a reflection 
of his political party and acted strictly according to its strategies and values, today, the 
political actor is the creator of media content that is increasingly associated with his intimate 
sphere, his personal life. It is just another reflection of the political adjustment of media logic. 
It can be said that the professionalization of politics as a paradigm has arisen as a result of 
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many social culprits such as: technology advances and news, marketing-oriented political 
campaigns, spectacularisation of politics, the possibility of direct contact with a party-citizen, 
etc.
Being proficient with the utilisation of the media is of a crucial importance for a politician. 
The skills for obtaining attention and entertain the audience on a daily basis could be the road 
to winning an electorate. If I refer to the populist politics, they, in relation with the 
mainstream media, are connected by the same goal they share, which is striving for drama and
scandals, as a strategy to acquire more attention. The possibility of a direct communication 
between the leader and the voters is of a big importance, especially for the populist politics 
because this situation brings the chance to institutionalise power on the media and a new 
approach to influence on the public opinion. Manifestly, commercialized media empower 
populist politics and vice versa (Pajnik & Sauer, 2018).
In other words, ever since the mediatisation took over every sphere, there has been a radical 
change in the way politics operate. Swanson and Mancini (1996) enumerate three factors that 
influence the radical changes in political communication:
1. Party reorganization:
Political parties recognized that communication between politicians and citizens is becoming 
more and more media centralized. It did not eliminate it, but it minimized direct 
communication with the electorate. Now it is done only on special occasions when some 
short-term crisis situations need to be addressed. Media-centralized communication has turned
campaigns into performances. With all the elements of visual or played dramatic elements that
should cause attraction, in other words to attract the attention of the audience, that is, the 
voters. They, in turn, took on the role of:
2. Passive observation instead of active involvement
Thanks to media mediation, neutral citizens turned into passive observers who take their 
voices "for" or "against" into the armchair while they are in front of the screens or on the 
Internet.
3. Personalization and Hollywoodization of politics
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As political campaigns took the form of a play, in a political circus, the media imposed a need
for an emphasized personalization of political leaders. They must now prepare so that the 
voters identify with them. To make them close. 
4. Professionalization of politics
Ultimately, not least, but on the contrary, political party leaders recognized that professionals 
in the sphere of communication and public relations strategists are necessary for these factors 
to function. They found them among the professionals in the marketing who quickly adapted 
the principles of this science to the market, in the political sphere.
If I refer to Donald Trump’s Twitter account and his campaign with the slogan “Make 
America great again”; he always posts about his genuineness whilst complaining about the 
unfair and unreliable media. The direct communication brings the chance for a populist 
politics to raise their publicity to the extent where the other media or public figures will 
always be less prominent because of their lower media attention. “In the same way, 
everything that might contradict what we are already thinking is silenced in the echo chamber 
of the Internet. The web (and a leader like Trump) always have an answer—and, amazingly, it
always happens to be the one we were expecting” (Müller, 2017, p. 36).
Furthermore, the answer to the question of where the success of the populists comes from is 
that they tend to emphasize it as a fact, that they are part of the people. So if they win, the 
people will rule. Their thesis is that people need a leader who will fulfil their needs and act in 
their favour. But the question that arises then is whether there is a general will. Is there only 
one proper way of working? Can someone fulfil the wishes of all citizens?
“Now, populists speak as if such promises could be fulfilled. They speak and act as if the 
people could develop a singular judgment, a singular will, and hence a singular, unambiguous 
mandate. They speak and act as if the people were one - with any opposition, if its existence is
acknowledged at all, soon to disappear. They speak as if the people, if only they empowered 
the right representatives, could fully master their fate” (Müller, 2017, p. 77).
In his book, The Selling of the President 1968, Joe McGinniss (1969), described politics as 
products that need to be sold to the audience. He used the Leonard Hall's speech that he gave 
whilst he was a National Chairman of the Republican Party (in 1956); “You sell your 
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candidates and your programs the way a business sells its products.” (McGinniss, 1969, p. 
21).
The political communication is becoming highly routinized. The conclusion that politics, as 
societal construct, is playing by the rules set by the media, was already made. Consequently, it
is not unusual that the entities involved in the politics are adjusted to the mass media. The 
political campaigns are created in the same manner as marketing campaigns for products are, 
dramatic, simple, and as short as it can be. The populists, aiming to earn the public’s 
sympathies and support, are creating their slogans in the same way as a slogan for a shampoo 
commercial would be. Their slogans are positive, with a promise for positive changes, and 
they are not too time-consuming for the people; in other words, they are short. Donald Trump 
will be remembered by his promising campaign “Make America great again”. This states a 
clear boundary between “Us” (Americans) and “Them” (everyone who’s against clean 
country, with no immigrants, Muslims, gay and everyone who’s different).  
The political communication has to be analysed along with the economic, psychological, and 
societal factors that affect it. In the time of free trade, and of neoliberalism as a capitalistic 
imperative in the society, it is not unusual that the interest in politics is decreasing. Therefore, 
people who live fast, and believe that “time is money” do not have time to check the truth 
behind the political claims and promises. Consequently, short promises for the economy and 
profit are made, but not about the political strategies and means of achieving these goals. 
As Pippa Norris (2013) describes it, America, and the Western publics are becoming more and
more detached from the political sphere. She claims that, even if there is not a crisis of 
democracy; nonetheless, there are some growing problems with legitimacy and people’s 
disengagement in public affairs. “It is widely suggested that the active involvement of citizens
in public affairs has been falling away over the years, potentially undermining the legitimacy 
of more fragile democracies, and widening the gap between citizens and the state” (Norris, 
2013, p. 221).
The changes that are happening within politics, which are also decreasing its power, are 
caused by the social and economic conditions that exist. And while some think of the 
technological advancement as a threat for democracy, others believe it is just a modified way 
of communication. Pippa Norris (2013) defined democracy as the bird phoenix. In her book 
“Democratic Phoenix” she’s talking that the political activism is in decline (voting, enrolling 
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political parties). However, as the phoenix who’s born again, new ways of political activism 
emerge. Those are internet debates, societal movements, interest groups, non-governmental 
organizations and others. 
The general thesis outlined in this study is that before being able to conclude that the vitality 
of civic activism is under threat, studies of conventional forms of political participation 
exemplified by electoral turnout and party membership need to take account of other 
alternative avenues for political expression to provide a more balanced and holistic 
perspective. As a result of this process, governments face difficult challenges in balancing and
aggregating more complex demands from multiple channels, but from the perspective of 
citizens, this provides more diverse opportunities for engagement that may well be healthy for
representative democracy. In short, contrary to popular assumptions, the traditional electoral 
agencies linking citizens and the state are far from dead. And, like a Phoenix, the reinvention 
of civic activism allows political energies to flow through diverse alternative avenues as well 
as conventional channels (Norris, 2013)
To conclude, politics are not threatened by the technological advancements, only the ways of 
functioning and participating are changed. Every transition brings changes in the activities, 
interests, and the perception. The economic system, same as in every other period, is affecting
the politics. Even Karl Marx was talking about the labor division, alienation and inequality. 
While the interest in political activities falls, populists, as a tactic of attracting attention use 
various ways of spectacularizing their publications. In other words, they adapt to media logic 
by replacing the initial political discourse with a new, populist rhetoric that is based on 
uniformed attitudes that are often also very powerful. Thus, the populist always speaks of 
those who support him and who are on his side as "we" group. Those who choose to cast their 
vote for another political party, define them as "they", the others, those are people who, 
according to the populist, have no national consciousness, are on the wrong side and should 
not influence the decision making process. Populists also serve with stereotyping, powerfully 
reflecting on diversity, so they do not support gay people, they are against migrants, refugees, 
Muslims, etc. Through social networks they are self-promoting, by publishing playing 
pictures of their everyday life they represent themselves as ordinary citizens, as one of those 
who want better living conditions in their own country. Each of the mentioned changes has 
generated conditions for the populists to succeed. The media’s logic along with mediatization 
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has shifted the tide towards the spectacular, dramatic, and short statements of the politicians. 
Along with this, the interest in political issues, goals, strategies, and plans was shifted. Now, 
the personal issues, competitive conflicts and personification of the political movement have 
been created. 
6 CASE STUDY: ANALYSIS OF POSTS ON DONALD TRUMP’S OFFICIAL 
PROFILES ON THE SOCIAL NETWORK TWITTER IN THE PRE-ELECTION 
PERIOD IN THE USA
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Donald Trump announced his candidacy for the United States presidential election on June 
16, 2015 at Trump Tower in New York. Later in 2016 he was already a nominee from the 
Republican party as a potential president for the upcoming elections. Along with many 
controversies, his populist position against immigrants, gay people, and even incidents, he 
attracted a massive attention by the media and the public itself. On November 8, 2016, Trump 
was elected president of the United States of America. (Donald Trump presidential campaign,
2018). In the following, I will examine Trump’s utilization of the social platform Twitter, 
where he was most active during the elections and afterwards. 
Contemporary forms of communication channels have made it easier for people with same 
preferences and interests to find each other and connect. Twitter, for example, is known for 
the capacity to inform and spread the word. Tweeting is the process where a particular person 
posts a short message on his profile. The posts are then available for re-tweeting and hence, 
the ability to gain attention and publicity is uninterrupted. “Due to the systems that help the 
efficient information flow, people with opinion leadership take pains to take advantage of 
these technical conveniences. Twitter gives people a chance to become a widely known figure
if they can produce interesting and valuable information to attract the attention of the mass 
public” (Hwang, 2015, p. 258).
With the rise of social media, society has become increasingly interconnected and complex, as
people and organizations connect with each other in new ways. Twitter, founded in 2006 in 
San Francisco, is currently rated the third most popular social media network in the United 
States and is also a widely used platform internationally (Isaac & Ember, p. 1). Facebook, 
Twitter and other social media, more than ever before, provide new ways to stimulate civic 
engagement in political life, whereas elections play a central role. In election campaigns, they 
are used to mobilize supporters for the candidate or party, to persuade the unspecified voters, 
and often to damage the reputation of the political opponent. For smaller and less known 
political parties or independent candidates, communication with the electorate through social 
media gives them the opportunity to present their platform and share information, without 
using huge advertising budgets.
The advantage of social media is that they enable direct communication with the electorate, 
bypassing the possibility of selecting information from journalists in traditional media. Thus, 
the source has full control over the content, the timing of the distribution and the spreading of 
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the sent message. The speed of sharing messages among voters is considered an advantage, 
but on the other hand it may be a drawback, especially if it is about spreading negative 
information. Today, Twitter remains a forum for lively political debates and offers candidates 
an opportunity to discuss substantive issues. Perhaps the most prolific Twitter user in politics 
is Donald Trump, who has more than 43 million followers and more than 36,000 tweets. 
Trump has been an incredibly active Twitter user before his 2016 run for president, during his 
candidacy, and thus far into his presidency. Since September 28, 2016, he has tweeted an 
average of 7.5 times per day (Anderson, 2017, p. 36).
6.1 Methodology
In order to examine Donald Trump’s strategies for gaining attention using his personal profile 
on Twitter, I used Twitonomy, a subscription-based service offering downloadable datasets for
publicly available tweets (realdonaldtrump, 2018). I used the method of content analysis as a 
way to elaborate the way a populist operates on the social media platforms. I used quantified 
analysis to move the text to the answer to my research question. Content analysis is a highly 
flexible research method that has been widely used in library and information science (LIS) 
studies with varying research goals and objectives. The research method is applied in 
qualitative, quantitative, and sometimes mixed modes of research frameworks and employs a 
wide range of analytical techniques to generate findings and put them into context (White & 
Marsh, 2006).  Content analysis is, according to many authors, a widespread research method 
that provides new insights and is separated from the researcher’s personal authority 
(Krippendorff, 1958; Schutz, 1958; Neuendorf& Kumar, 2016). Furthermore, I chose 
Twitonomy because this service offers various categories about the tweets from a particular 
individual/profile Also, with Twitonomy, I exported the most favored and retweeted tweets 
that Donald Trump has published to a PDF document. Then I shortened the list to the tweets 
posted in the election period, as that was the period I was interested in. Based on his most 
frequently used hashtags, topics and mentions, I divided his tweets in five categories; self-
praising, media criticism, personal assaults, policy and other. Furthermore, I chose tweets 
from each category as a way to answering the questions such as where does the power and 
influence of populists come from? I chose them based on the popularity, retweets, likes and 
comments. Why does the electorate trust these people, is it because of the economic 
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uncertainty? Or maybe it’s their skills for framing themselves to the people as “one of them”. 
And last but not least, will they be this successful without the use of their personal social 
media accounts such as Twitter?
6.2 The five most common topics on Donald Trump’s Twitter profile
Donald Trump is a populist politician who is well known for his controversial, rule-breaking 
and often rude style of talking and writing. When Trump first entered the political sphere and 
announced his candidacy for the presidential race, his previous, vulgar tweets were used 
against him. Nevertheless, few months later, Trump succeeded to bring his vernacular rhetoric
into the political arena. The media called his Twitter account populist, self-obsessed and 
mindless, and yet he managed to agitate and motivate thousands of people to vote for him. His
most common topics are self-praising, media criticism, personal assaults and assaults based 
on national origin and Personalizing politics. In the following, I will examine all of these 
topics by using concrete tweets from his profile. 
1. Self-praising
Donald Trump is well known for his high self-confidence and assertiveness. His tweets often 
consist of self-praising content. He describes himself as perfect, flawless, correct, highly 
moral etc.  Trump's narcissism is nothing new to the public. If we evaluate his tweets on a 
daily base, he uses personal superlatives as a way of showing others that he is the best option 
there is for the American presidential position. 
In a Tweet he posted on 23th of January in 2016, he said that he will be the greatest president 
in American history, as he will generate job positions for everyone. “I will be the greatest job-
producing president in American history. #Trump2016 #VoteTrump” (Trump, 2016).
Trump often praises his intelligence and has many posts on his IQ, his achievements, never-
resting lifestyle, etc. His tweets are also known for comparisons between other public figures, 
their acts (which most of the times are described in a negative way) in relation to Trump’s 
flawless behaviour, purposes and future plans. On 19th of February in 2016 he posted a tweet 
where whilst attacking the politicians Ted Cruz and George W. Bush, he then praised himself 
as the only solution for America; “Remember, Cruz and Bush gave us Roberts who upheld 
#ObamaCare twice! I am the only one who will #MAKEAMERICAGREATAGAIN!” 
(Trump, 2016).
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Donald Trump uses the pronoun “I” in most of his tweets which is one of the most common 
features of a populist. He shifts the focus from politics and topics that matter to the people, to 
himself, to his achievements, his enemies, his virtues, etc. On 27th September in 2016 he 
posted a tweet where he announced his debate victory; Well, now they're saying that I not 
only won the NBC Presidential Forum, but last night the big debate. Nice! (Trump, 2016).
2. Media criticism 
On 15th October in 2016 Trump tweeted: 100% fabricated and made-up charges, pushed 
strongly by the media and the Clinton Campaign, may poison the minds of the American 
Voter. FIX! (Trump, 2016). In terms of traditional media, Donald Trump has the habit of 
prescribing the adjective "fake" to all the news, announcements and media content that are not
set up as his support but rather, criticize him. “@FoxNews is so biased it is disgusting. They 
do not want Trump to win. All negative!” (Trump, 2016).
His tweets consist of calling out lies, crooked media, rigged content etc. He describes the 
most influential media such as BBC, FOX, CNN as a threat that may poison the minds of the 
American voters. On 15th October 2016 Trump posted a tweet where he mentioned his rival 
Clinton and the media and none of the content wasn't without insult.
“This election is being rigged by the media pushing false and unsubstantiated charges, and 
outright lies, in order to elect Crooked Hillary!” (Trump, 2016).
The assaults don’t end with the accusation for being “fake”. Trump uses personal assaults 
addressed to any journalist, columnist or reporter who have the courage to publish something 
critical to him. On 28th of January in 2016 he called Megyn Kelly, a NBC journalist a bimbo, 
at the same post he published a photo of her. He asked: “And this is the bimbo that's asking 
presidential questions?” (Trump, 2016).
3. Personal assaults and assaults based on national origin
With his provocative, critical-minded and often vulgar announcements, Donald Trump meets 
all the criteria for gaining attention and, consequently, impact. His ubiquity on the social 
network Twitter is not solely due to his frequent posts, but it is also a result of his frequent 
altercation with other public people, in which Trump often uses controversial topics, 
vernacular rhetoric, and hate speech. He belittled the ex-president Barack Obama and he 
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declared him as ‘the worst president’ of the USA; “President Obama will go down as perhaps 
the worst president in the history of the United States!” (Trump, 2016).
Trump's short statements on Twitter have proven to be a successful way of utilizing this social
network.  Although often negative, each time they gained support and attracted attention. If 
we take a look at Clinton’s Twitter profile, it is obvious that behind her announcements stands
a professional PR team that writes on her behalf. At the same time, Trump's tweets are always 
written in an informal language, in which he himself communicates with other people. He 
often uses personal assaults, argues, insults even infamous citizens and criticizes.
Thus, he repeatedly used vulgar words when he was mentioning his opponent in the election 
period. He once wrote: “Hillary Clinton should have been prosecuted and should be in jail. 
Instead she is running for president in what looks like a rigged election” (Trump, 2016).
Trump’s bigoted, prejudiced rhetoric is another feature of a typical populist who divides 
people on ‘us’ versus ‘them’. He is well known for his dedication to build a wall at the 
Mexican border that will stop people from coming to USA illegally. Thus, he classifies 
Mexicans as a threat for the American people. On 25th of June, 2016 he wrote: “The 
protesters in New Mexico were thugs who were flying the Mexican flag. The rally inside was 
big and beautiful, but outside, criminals!” (Trump, 2016).
Back in June 2015, Trump called immigrants "druggies, drug dealers, rapists and killers." 
(Trump, 2015).
4. Personalizing politics
Donald Trump often announces about his meetings with other politicians. Thus, he keeps his 
audience informed on what the meeting was about, what the outcome was, what he thinks 
about the person he met etc. In this way, even when he speaks of politics, he distracts the 
audience's attention to his personal views, experience and interests. Which is another feature 
of а populist. For example, in August, 2016, Donald Trump announced he would meet 
Mexico’s president Peña Nieto. “I have accepted the invitation of President Enrique Pena 
Nieto, of Mexico, and look very much forward to meeting him tomorrow.” (Trump, 2016). 
This way he replaces the traditional media’s obligation to inform the public on his meetings, 
plans, feuds, etc. Which means that he also takes the control to shape the information on these
topics as he wishes to. 
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The highly unprofessional policy plans that Trump posted about during the election period in 
2016 are as controversial as they could be. Trump promised building a great wall between 
Mexico and the United States as a way to prevent the 'massive inflow of drugs from Mexico'. 
On 1st of September, 2016, he posted that the costs for the wall will be paid by Mexico, since 
they are the reason for America's troubles (Trump, 2016).
Unlike traditional opinion leaders, the opinion leaders on Twitter tend to play a role as a new 
type of agenda generator or news disseminator, irrespective of their social, economic, or 
political standing. That is, Twitter provides any user with opportunities to become an opinion 
leader, if only the user could produce noticeable information to attract public attention 
(Hwang & Shim, 2010).Trump confidently predicted his victory in a tweet where he saluted 
the United States Senator from Texas, Rafael Edward Cruz (September, 2016). “The 
@SenTedCruz endorsement was a wonderful surprise. I greatly appreciate his support! We 
will have a tremendous victory on November 8th” (Trump, 2016).
I would like to follow up on the previous tweet where Donald Trump expressed respect and 
sympathy towards Rafael Edward Cruz. Earlier that year (March, 2016) their relation was not 
so friendly; on the contrary, they had a public quarrel where the topic of disputes were their 
wives. Trump posted a tweet where he threatened to Cruz; “Lyin' Ted Cruz just used a picture 
of Melania from a G.Q. shoot in his ad. Be careful, Lyin' Ted, or I will spill the beans on your 
wife!” (Trump, 2016). But he didn’t stop there; one day later, Trump nevertheless posted a 
photo comparing his with Cruz’s wife, he wrote: "A picture is worth a thousand words" 
(Trump, 2016). This says a lot about Trump’s ways of changing opinions, preparedness for 
public quarrels and recklessness when it comes to using vulgarity and disrespect. In other 
words, everyone is “a good man” as long as they are on his side. When it comes to his 
opponents, he is well prepared to use any strategy to make them look bad and negative to the 
public. The way a social media content is created and shared to the public, provides an innate 
capacity for politics to "attack" their opponents. The social media has made it easier even to 
place untrue content framed as ‘the truth’. 
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6.3 Critical evaluation of the election campaign
In 2016, we witnessed the election cycle in the United States, where Donald Trump and 
Hillary Clinton fought in the tightest round, with Trump winning.  Social media played a 
significant role in the race for the president of the United States. Thus, beside the omnipresent
scepticism, critics and negative feedback to Trump’s behaviour, he succeeded in maintaining a
public image that somehow led him to the victory. Apparently, there has been a shift in the 
attributes and values that the voters seek in a leader. So, self-praise, personal assaults and 
assaults based on national origin, declaring the media like ‘fake’ and personalization of 
politics are likely to be overlooked in the process of deciding for whom to vote. Perhaps it’s 
the mediatisation that created a circumstance where for a political actor to achieve his goals, 
one must master the new media’s trends and rules. 
The way presidential candidates, Clinton and Trump, used social media in the pre-election 
period is different. The amount of published content is almost equivalent between Clinton and
Trump, but where they significantly differ is in their focal point and thus, the attention each of
them gained by the public. Donald Trump ran an anti-elite and anti-media campaign and he 
prevailed to winning the election. The differential media sharing patterns of Trump and 
Clinton supporters on Twitter enable a detailed analysis of the role of partisanship in the 
formation and function of media structures (Faris Robert and others, 2017). There is an 
asymmetry in the degree of publicity and attention gained between Donald Trump and Hillary
Clinton. Particularly that is due to the power of the agenda setting and the received coverage 
of a particular candidate. As a result of the successful messaging of the right-wing (Donald 
Trump’s campaign), the focus was on Trump’s positives and it was deflected from his 
negatives. On the contrary, the not so successful messaging of the left-wing (Hillary Clinton’s 
campaign) resulted in highlighting her negative sides such as specific scandals and other 
negative stories.  In short, attention to reports of Clinton scandals exceeded attention to her 
stance on issues, whereas attention to reports of Trump’s scandals was balanced by attention 
to his stance on the issues and reinforced his focus on immigration, his campaign’s primary 
substantive issue. Despite the clear separation between the two media spheres, the right-wing 
media succeeded in shaping the agenda across the political spectrum in a way that the Clinton 
campaign did not (Faris Robert and others, 2017). By blurring the boundary between private 
and professional discourse, Trump used social networks to allure and retain public attention. 
Through the use of vernacular language and hate speech, the populist, Donald Trump, 
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managed to win the sympathies and consequently the votes of an unexpectedly large part of 
the Americans.
A study by the New York Times media firm found that one of the eight Trump tweets was a 
personal affront to someone. In doing so, the authors made a list in which all persons, works 
and places that Trump offended were registered. The total number of points in this list is 459 
negatively treated objects or entities. Perhaps most predictable is Mr. Trump’s propensity to 
insult other presidential candidates, both Republicans and Democrats. (In Mr. Trump’s words, 
John Kasich is a “dummy” and Rick Perry “should be forced to take an IQ test.”) (Lee and 
Kevin Quealy, 2016).
Statements such as “Trump tweeted himself into the white house” or “Without his Twitter 
account, he is nothing” are omnipresent at the media outlets nowadays. The populist, Donald 
Trump, has pointed out several times that he would not be in the position where he is today 
without his implementation of the social media. Even after he won the elections, he continued 
using the social media on a daily basis. In July, 2017, on his Twitter account, he announced 
that his political communication was not as it used to be back in the time, but it is rather 
modern. Of course he finished his tweet with the well-known slogan: Make America Great 
Again. „My use of social media is not Presidential - it’s MODERN DAY PRESIDENTIAL. 
Make America Great Again!” (Trump, 2017).
7 CONCLUSION
“The more advanced the technology, on the whole, the more possible it is for a considerable 
number of human beings to imagine being somebody else” (Frank, 1952, p. 247).Throughout 
all of the literature that I have scrutinized, along with the empirical analysis of the particular 
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case of the populist Donald Trump in the pre-election period and his usage of social media, I 
ultimately received the answers to my initial questions. Thus, I confirmed that the answer to 
the main research question, “Are the contemporary trends for communicating in the political 
sphere the reason for the success of the populist politicians?” is affirmative. There are 
numerous finesses associated with this kind of adjustment, which make the political actor as 
influential and successful as he is. The extravagant, informal, and unpredictable behaviour is 
only a few of the features that describe populists in modern times. 
The literature that I have examined has led me to a formation of a stable foundation for the 
case study. Thus, the mediatisation is the answer to many start-up questions such as: Why has 
there been an abrupt change in the way politicians operate and obtain dominance? Why is 
their success determined by their conquest of modern media? Why are populists the ones who 
best benefit from these emerging trends in political communication? etc.  Twitter opinion 
leadership is an effective tool for maintaining a public image that's shaped by a particular 
political actor. Besides the fact that in the process of a contemporary political communication,
the gatekeepers are neglected, political actors are able to mobilize voters and thus increase 
their engagement with vernacular rhetoric and various promises. Trump's usage of name-
calling, personal attacks, self-praise, media criticism, and so on, is apparently, a successful 
way of a populist to use the media and thus change the course of the politics. 
As every man, every politician who is a part of modern society, must utilize the media 
optimally, in order to optimally achieve success in his sphere. Consequently, the side effect of 
this is that one can present oneself as one desires, since it is done through virtual 
communication. Hence, the populist can effortlessly disguise himself as an ordinary civilian 
who cares for the common good. 
Numerous studies (Anderson, 2017; Isaac & Ember, 2016; Isaac & Ember, 2016)are based on 
the thesis that the populist Donald Trump has won solely as a result of his use of social media.
Nonetheless, from previously analyzed literature (Esser, 2013; Ranieri, 2016; Pajnik& Sauer, 
2018) we can conclude that for a politician to gain influence and obtain voters’ trust, he must 
do more than simply use social media. In other words, charisma, eloquence, superiority, are a 
populist’s success factors. And while a political actor’s task would be to represent the people, 
to fight for common good, and establish a favourable political climate, Donald Trump bases 
his rhetoric on personal matters and criticism of anyone that has ever opposed him.
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As any social phenomena, the rise of populists cannot be described with only one factor. It has
been affected by the economic situation, technological advancements, social changes and 
occurrences in politics and various other phenomena. Causality occurs in the form of new 
values, needs and perceptions. Modern political communication is merely another area that 
has adjusted to a society in which media presence is an imperative for success.  
8 SLOVENIAN ABSTRACT
V zadnjem desetletju je z vzponom novih informacijskih in komunikacijskih tehnologij in z 
njimi povezanega trenda »medijatizacije komuniciranja« prišlo do rasti uporabe družbenih 
omrežij, ki so postali orodje politikov za učinkovitejše doseganje priljubljenosti pri občinstvu.
Medijatizacija je kompleksen družbeni proces, ki opisuje vse večjo odvisnost drugih 
družbenih sfer od medijske. V eni izmed pogosteje navajanih definicij Hjarvard medijatizacijo
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opisuje kot proces, v katerem postajajo družbene dejavnosti ne le medijsko posredovane, 
temveč prevzemajo medijsko obliko in postajajo vse bolj podrejene medijski logiki. Eno od 
področij družbenega delovanja, na katerem naj bi bile te spremembe najbolj opazne, je prav 
politika. Medijatizacija politike je pogosto koncipirana kot proces kolonizacije, v katerem 
znotraj politične sfere medijska logika izpodriva politično (Hjarvard3, 2008 in Trivundza, 
2014, p. 42). Politiki, ki potrebujejo podporo ljudi več kot karkoli drugega, so uvedli drastične
spremembe v svojem delovanju. Politične stranke uporabljajo sodobna komunikacijska 
sredstva za pridobitev podpore, objavljajo fotografije, ustvarjajo javno podobo na socialnih 
omrežjih. 
Ko govorimo o odnosu med mediji in politiko, je potrebno poudariti, da je politično 
komuniciranje vedno ključnega pomena za oblikovanje in volilno uspešnost politike. V 
zadnjem desetletju prihaja do sprememb v tem procesu, do premika od relevantnosti 
tradicionalnih medijev (časopisi, radio, televizija) v volilnih procesih, k spletnim medijem. 
Narava političnega delovanja in komuniciranja sta se spremenila do te mere, da lahko rečemo,
da je temeljni vpliv, prej javno nastopanje, danes nadomeščen z objavami na osebnih profilih, 
ki jih imajo politične stranke na Facebooku, Twitterju, Instagramu in ostalih platformah in 
spletnih straneh. Splet je dosegel svoj vpliv do te mere, da se danes političnim strankam 
ponuja možnost, da povečajo svojo moč skozi ne-hierarhične, demokratične, dvosmerne 
komunikacije z državljani. Vprašanje pa je, kaj te možnosti dejansko pomenijo za razvoj 
demokracije.  Vernakularno sodobno politično komuniciranje, ki temelji na prevzemanju 
medijske logike, je proces, v katerem politiki, skozi uporabo novih tehnologij, želijo 
maksimizirati občinstvo in ga prepričati, da so zaupanja vredni. Le-to je značilno za 
komuniciranje v političnem polju, ki se vse bolj spreminja v politični populizem. Populisti 
vedno trdijo, da so edini, ki pravilno in zares zastopajo ljudi. V letu 2016 smo bili priča 
izbirnemu ciklu v Ameriki, kjer je sedanji predsednik Donald Trump uporabljal družbena 
omrežja kot orodje za komunikacijo. Menim, da je tema relevantna, saj sta v sodobnem času 
imperativa za doseganje političnega uspeha oblikovanje ‘javne podobe’ ter doseganje 
publicitete skozi vseprisotnost na spletu. 
3Hjarvard, Stig. (2008). The Mediatization of Society. A Theory of the Media as Agents of Social and Cultural 
Change. Nordicom Review 29, 2, 105–134.
36
Na podlagi literature, ki sem jo preučila, skupaj z empirično analizo primera populista 
Donalda Trumpa v predvolilnem obdobju in njegovo uporabo socialnih medijev, sem 
odgovorila na  zastavljena raziskovalna vprašanja. Tako sem ugotovila, da je odgovor na 
glavno raziskovalno vprašanje "Ali so sodobni trendi komuniciranja na političnem področju 
razlog za uspeh populističnih politikov?" pritrdilen. Obstajajo številne finese, ki so povezane s
tovrstno prilagoditvijo, zaradi česar je politični akter tako vpliven in uspešen. Ekstravagantno,
neformalno in nepredvidljivo vedenje, so torej le nekatere izmed lastnosti, ki opisujejo 
populiste v sodobnem času.
Literatura, ki sem jo preučila, me je pripeljala do oblikovanja stabilne osnove za študij 
primera. Tako je medijatizacija odgovor na številna izhodiščna vprašanja, kot so: Zakaj je 
prišlo do nenadne spremembe v načinu, po katerem politiki delujejo in pridobivajo vse večji 
delež volivcev? Zakaj je njihov uspeh določen z osvajanjem in prilagajanjem sodobnih 
medijev? Zakaj so populisti tisti, ki najbolje izkoristijo te nastajajoče trende v politični 
komunikaciji? itd. Twitter je učinkovito orodje za vzdrževanje javne podobe, ki jo oblikuje 
določen politični igralec. Poleg dejstva, da se v procesu sodobne politične komunikacije 
zanemarjajo psi čuvaji, lahko politični akterji mobilizirajo volivce in s tem povečajo svoje 
angažiranje z vernakularno retoriko in različnimi obljubami. Trumpove samohvale, osebni 
napadi, kritiziranja medijev in podobni nastopi, so očitno pravi način, da bi z uporabo medijev
populist spremenil potek politike.
Kot vsak človek, vsak politik, ki je del sodobne družbe, mora optimalno uporabljati medije, 
da bi optimalno dosegel uspeh na svojem področju. Stranski učinek tega je ta, da se lahko 
predstavimo kot si želimo, saj gre za virtualno komunikacijo. Tako se lahko populist preprosto
predstavi kot navaden državljan, ki skrbi za skupno dobro.
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